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This presentation and other statements made in connection herewith may contain forward-
looking statements with respect to ManagementɃsplans and expectations for the future
development of adidas. Such forward-looking statements are subject to risks and
uncertainties, which are beyondthe control of the company,including, but not limited to the
risks described in the Risk and OpportunityReport of the adidasAnnualReport and First Half
YearReport. In casethe underlyingassumptionsturn out to be incorrect or (describedor other)
risks or opportunities materialize, actual results and developmentsmay materially deviate
(negativelyor positively) from those expressedby such statements andManagementɃsplans
may change. adidasdoesnot assumeanyobligation to updateany forward-looking statements
madein this presentationor in connectionherewith beyondstatutory disclosureobligations.

adidas does not give and the information included in this presentation or given in connection
herewith does not constitute and must not be interpreted as information with regard to
financial results of adidasor its current trading for periods for which the respectiveinformation
hasnot beenpublishedthrough an official releaseor madeotherwise publiclyavailable.
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SUPERVISORY BOARD EXTENDS CONTRACTS OF KAREN PARKIN AND HARM OHLMEYER  
EXECUTIVE BOARD TEAM IN PLACE TO ENSURE LONG-TERM SUSTAINABLE SUCCESS



BUSINESS 
UPDATE
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CONSUMER HIGHLIGHTS
LEVERAGING MULTIPLE DIMENSIONS OF INNOVATION



STRENGTHS & WEAKNESSES 
IN Q2 2019 
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+
CONTINUED PROGRESS IN STRATEGIC GROWTH AREAS

Double-digit growth in Greater China and e-commerce

STRONG PROFITABILITY IMPROVEMENT

Continuation of double-digit bottom -line growth

SUPPLY CHAIN SHORTAGES WITH EXPECTED IMPACT

Weighing on growth and profitability in North America

OPEX LEVERAGE MASKED BY MARKETING SPEND AND DTC GROWTH

Increased brand investments 
+

ˉ

ˉ

ˉ
DECLINE IN SPORT PERFORMANCE

Due to Football facing tough prior year FIFA World Cup comparisons

NEW PRODUCTS GAIN COMMERCIAL TRACTION IN DTC

Double-digit growth in retail
+ ˉ NO GROWTH IN WHOLESALE

New products not yet scaled with partners

TOP-LINE STABILIZATION AT REEBOK

First steps towards profitable growth
+


