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OPERATIONAL AND FINANCIAL  

HIGHLIGHTS 

 



Ä Retail sales increase 22% currency-neutral  

Ä Currency-neutral adidas and Reebok sales 

grow 5% and 3%, respectively  

Ä Strong momentum in emerging markets  

Ä Gross margin decreases 1.0pp to 49.1%  

Ä Operating margin  down 3.2pp to 8.6% 

Ä Diluted EPS at Ħ 0.96 

adidas Group Sales Stable On Currency-Neutral Basis  



Items Weighing On First Quarter Results 

Ä Sales reduced by Ħ 235 million due to 

adverse currency translation  

Ä Operating profit impacted by around 

Ħ 50 million  

Ä Strategic changes to product and launch 

cycles at TaylorMade-adidas Golf 

Ä Operating profit impacted by around  

Ħ 80 million  



+0% 
Other Asian Markets  

+0% 
Western Europe  

+19% 
 Latin America  

+5%  
Greater China 

(20%)  
North America  

+28%  
European Emerging Markets  

Sales development on a currency-neutral basis.  

Strong Growth Continues In Emerging Markets 



Acceleration In Comparable Store Sales Around The World 
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Q1 2014: Own-retail regional comparable store sales growth.  
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