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OPERATIONAL AND FINANCIAL  

HIGHLIGHTS 

 



3 

 

1) Excluding goodwill impairment losses.   

Ä Sales increase 12% on a currency-

neutral basis  

Ä Growth across all regions and brands 

Ä Football sales up 35% driven by sell- in 

of 2014 FIFA World Cup products 

Ä Record operating profit of Ħ 98 million, 

up fourfold compared to the prior year 1) 

adidas Group Delivers Record Fourth Quarter 
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Good Momentum Across All Markets In Q4 

+15%  
Other Asian Markets  

+3%  
Western Europe  

+32% 
 Latin America  

+8%  
Greater China 

+14% 
North America  

+11%  
European Emerging Markets  

Sales development on a currency-neutral basis.  
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adidas Group Hits Full Year 2013 Guidance 

Ä Sales increase 3% currency-neutral to  

Ħ 14.5 billion 

Ä Gross margin up 1.5pp to a new record 

level of 49.3% 

Ä Operating margin improves 0.7pp to 8.7%1) 

Ä Net income attributable to shareholders 

grows 6% to Ħ 839 million 1) 

Ä Net cash position of Ħ 295 million  

 1) Excluding goodwill impairment losses.   
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Sales Growth In Almost All Regions In 2013 

+5%  
Other Asian Markets  

(6%)  
Western Europe  

+19% 
 Latin America  

+7%  
Greater China 

+2% 
North America  

+4%  
European Emerging Markets  

Sales development on a currency-neutral basis.  
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Latin America Fastest-Growing Region In 2013 

Ä Currency-neutral sales up 19% in 2013  

Ä Revenues grow 32% currency-neutral in Q4, 

fuelled by the rising anticipation and 

excitement ahead of the 2014 FIFA World Cup 

Ä Training, Running and Football all up at 

strong double-digit rates in 2013 
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Ä Sales up 7% currency-neutral in 2013 

Ä adidas Originals & Sport Style grow 

18% in 2013  

Ä Training and Running increase 12% 

and 23%, respectively 

 

Winning In China, Winning The Future 
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Ä Sales for the full year increase 5% 

currency-neutral  

Ä Strong growth in South Korea, 

India and Australia 

Other Asian Markets Up 15% Currency-Neutral In Q4 


