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ROUTE 2015 FINANCIAL MILESTONES 
 



CREATING THE MOST DESIRABLE BRANDS 
 



OUTSTANDING START TO ROUTE 2015 
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2010 H1 2012 rolling

+Ű 2.4bn 

Ű 14.3bn 

Ű 12.0bn 

2010 H1 2012 rolling

+Ű 209m 

Ű 776m 

Ű 567m 

*currency-neutral  



QUALITY TOP-LINE GROWTH DRIVES MARGIN 
IMPROVEMENTS DESPITE SEVERE CHALLENGES 
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GLOBAL BRANDS 
REVISED SALES TARGETS 

2010 OLD NEW 


