adidas Group At A Glance

For over 60 years the adidas Group has been part of the world of sports on every level,
delivering state-of-the-art sports footwear, apparel and accessories. Today, the adidas
Group is a global leader in the sporting goods industry and its brands offer a broad
portfolio of innovative products. Our strategy is simple: continuously strengthen our
brands and products to improve our competitive position and financial performance.
Headquartered in Herzogenaurach, Germany, the Group has more than 39,000
employees worldwide and sales of over € 10 billion.
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innovative products and training metalwoods category of leather footwear

* Equip athletes withthe o Three key busi- * Innovative, high per- ~ * Brand positioning: Emphasi tinued
best products nesses: Women's formance golf comfortably stylish, mg asis on continue
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categories: Football, Training, Classics e Comprising three always innovative Strong league

Running, Basketball, « Fun staying in shape brands: TaylorMade, tphartﬁle_lrl_shlps, such as
Training, Outdoor adidas Golf, Ashworth e

Brand attitude: Brand attitude: Brand attitude: Brand attitude: Brand attitude:
IMPOSSIBLE IS NOTHING YOUR MOVE | AM A GOLFER THE DIFFERENCE INSIDE  PERFORMANCE WITHIN

Technology and innovation
Cutting-edge design

Customised products and distribution

Share Price Development adidas AG share information
(Index: January 1, 2009 = 100)
No. of shares
outstanding 209,216,186
(Dec. 31, 2009)
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Exchange All German stock
exchanges

Type No-par-value,
registered shares

Ticker Symbol ADS, ADSG.DE

Share Price (Index: December 31, 2009

Important DAX-30
Indices MSCI World Textiles

Dow Jones
Sustainability
adidas AG FTSE4 Good Europe
Ethibel Excellence
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http://www.adidas-group.com/en/investorrelations/default.aspx
http://www.adidas-group.com/en/investorrelations/share/default.aspx
http://www.adidas-group.com/en/investorrelations/share/share_price/default.aspx

Financial Highlights

Change

Net sales (€ in millions)

(3.9%)

Gross margin

(3.3pp)

Operating margin

(5.0pp)

Net income (€ in millions)

(61.8%)

Equity ratio

7.0pp

Financial leverage

(40.3pp)

Total assets (€ in millions)

(6.9%)

Net borrowings

(58.1%)

Basic EPS (in €)

(61.5%)

Diluted EPS (in €)

(60.2%)

Dividend

(30.0%)

Number of employees

1.6%

2009 Sales split by segment

Other Businesses
12%

Retail18%

2010 Full Year Outlook

Currency-neutral sales:

Greater China
0,
Latin America 10% 9%

European

Emerging

Markets
1%

Wholesale 70% other Asian Markets

16%

Mid-single-digit increase

2009 Sales split by region

Western Europe 31%

North America
23%

Gross margin

approaching 47.5%

Operating margin:

around 7.5%

Earnings per share:
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adidas AG
Adi-Dassler-Strafe 1
91074 Herzogenaurach
Germany

Industry-leading products

Investor Contacts:
John-Paul O'Meara

Vice President Investor Relations

Phone: +49-9132-84-2751

Johannes Fink

Junior Investor Relations Manager

Phone: +49-9132-84-3461

investor.relations@adidas-Group.com

Phone.: 09132-84-0
Fax: 09132-84-2241
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Internet: www.adidas-Group.com
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